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Who is SAIF?

• Workers Compensation Insurance Company

• We’ve been around for 102 years

• 980 employees in Oregon

• Safety, Health, and Oregon
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Who am I?



Wellness at SAIF

• Awareness – helping employees become aware 
of their own personal health status (biometrics, 
health assessment)

• Education – Provide resources (onsite classes, 
coaching, websites)

• Action – Supporting employees on their path to 
taking charge of their health (fitness classes, 
new hobbies, proactive participation in company 
wellness initiatives)
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Carrot and Stick

• Premium discount

• Deductible discount

• Cash rewards
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Annual screening

98%
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Virgin Pulse

98%
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Health Clinic Models

• Redirect care off the self-funded health plan

• Early intervention

• Less time away from work

• Low cost appointments

• Employee benefit and perk
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Data reports

• Year over year comparison

• Employee #523 compared in 2014 vs. 2015

• Top 50%

• Top 20%
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Risk Factors
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Movement up or down
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Key points – neutral results?

Key Points from Table 2:

◘
29% (210) of monitored participants improved health risks with no increases to the number of risk 
factors. (blue numbers)

◘
42% (307) of monitored participants maintained health risks with no increases to the number of risk 
factors.  (black numbers)

◘29% (208) of monitored participants have increased health risks.  (red numbers)
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Results
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What I can say about SAIF

• Our employees are taking more steps than ever 
before (5 years of tracking)

• Our biometrics are improving, slightly

• Our culture has changed significantly

• Employees rate the wellness program as one of 
the best perks of working for SAIF

• Taking away our program would be very difficult 
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What’s coming for wellness?

• ROI was how many companies justified starting a 
wellness program

• Now, employees are requiring their future 
employers to have a wellness program
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Thank you for your time!

Renae Coombs

Human Resources Manager

rencoo@saif.com

503-373-8043

mailto:rencoo@saif.com

