Using Wellhess
Program Metrics to
Justify ROI




Who is SAIF?

e Workers Compensation Insurance Company

e We've been around for 102 years
e 980 employees in Oregon

e Safety, Health, and Oregon
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Wellness at SAIF

e Awareness - helping employees become aware
of their own personal health status (biometrics,
health assessment)

Education - Provide resources (onsite classes,
coaching, websites)

Action - Supporting employees on their path to
taking charge of their health (fitness classes,
new hobbies, proactive participation in company
wellness initiatives)
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Know Your Health Yirgin

Numbers Assessment Pulse
health screening answer online questions 12,000 HealthMiles

High
Cgst

. = Spouse or domestic partner X = No participation
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Carrot and Stick

e Premium discount

e Deductible discount

e Cash rewards
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Annual screening




Virgin Pulse




06/0 $40

POINTS TO SPEND 0_ e e e

Reward Details v 4,000 Points 8,000Points 12,000 Points 16,000 Points
$10 $20 $30 $40
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MY STATS

MY STEPS . APR1-APR30 > MONTH

STEPS THIS MONTH

244 388
v

' v MOST ACTIVE DAY

vv Y v 2016-04-21

IR DAILY STEP GOAL

1,000 STEPS

o[ V)

© SAIF CORPORATION | May 19, 2016 Slide 10




New

Virgin
Pulse
Program!
starts 10.2.15

Quarterly
Points

Rewards

2

Earn Earn Earn
8,000 12,000 16,000

$20 $30 $40
Pulse Pulse Pulse
Cash Cash Cash

The program year ends Sept. 30, 2016
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MY FRIENDS

Amber C. Arhip A. Claudia P.

Services Supervisor, e-Learning Technical Division Assistant IlI, Mr, IS, In the corner RTWC, CST, PDX
Information Services, Coordinator, Training Underwriting , BR1 314
Portland, Oregon and Developement,
Salem, OR
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) What is our participation percentage?
97.8 %

of members enrolled

2016-Feb 2016-Mar 2016-Apr 2016-May

== Percent Enrolled Monthly B Month End Total Eligible
B Month End Total Enrolled
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) What is the participation rate within each Busin...
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) What is the participation rate within each Office...
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What is our Monthly engagement?
57.0%

of members engaged in the current month

0%
2015-Oct 2015-Nov 2015-Dec 2016-Jan 2016-Feb 2016-Mar 2016-Apr 2016-May
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B Unique Members
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How frequently do our members visit the mobil...

2.3

Maobile app opens per member two days ago

0
Dec 2015 Jlan 2016 Feb 2016 Mar 2016 Apr 2016
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What Thrive areas do our members self-select?

35.4 %

members have selected an interest

Eating Healthy B Getting Active

B Sieeping Well Reducing Stress

B Being Productive B Learning New Things
Managing My finances B Building Relationships
Contribute to My Community

© SAIF CORPORATION

| May 19, 2016

Slide 19




v, What devices have our members connected to t...

B Max itBi [ W Android
W Misfit i B jawbone B Samsung Gear
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How many members complete each level, quart...
by Quarter

2015-Q4 2016-Q1 2016-Q2

B Members with 0 points

B Not yet completed level 1 with = 0 Points
Not yet completed level 1

B Completed Level 1

B Completed Level 2

B Completed Level 3

B Completed Level 4
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Health Clinic Models

o Redirect care off the self-funded health plan
Early intervention
Less time away from work

Low cost appointments

Employee benefit and perk
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6:00 AM
7:00 AM
8:00 AM
9:00 AM
10:00 AM
11:00 AM
12:00 PM
1:00 PM
2:00 PM
3:00 PM
4:00 PM
5:00 PM
After Hours

Time of Day
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Visits by Risk Level - Current Month

Low (24%)
I Moderate (45%)
M High (17%)
Non-HRA (13%)

Visits by Member - Current Month

B Employee (82%)
M Spouse (9%)
" Child/Other (9%)
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Encounters Per Patient Care Hour

Visits Per Patient Care Hour

M Rolling 12 Month Total

H Current Month
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Cost Per Encounter®

Cost Per Visit*

M Rolling 12 Month
Total

M Current Month
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Data reports

e Year over year comparison
e Employee #523 compared in 2014 vs. 2015
e Top 50%
e Top 20%
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Risk Factors

TAELE 1

INITIAL HRA RECENT HRA
# of Risk Change in # of

Factors Participants
0 Risk Factor 30%
1 Risk Factor
2 Risk Factors 200
3 Risk Factors 12%
4 Risk Factors 6%
5 Risk Factors 2%
& Risk Factors 1%
7 Risk Factors 0%

8 Risk Factors 0%
9 Risk Factors 0%

TOTALS
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Movement up or down

TAELE 2

INITIAL # of | INITIAL # of |Movement of Risk Factors from INITIAL to RECENT

Risk Factors | Participants

RECENT # of Participants
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Key points — neutral results?

Key Points from Table 2:

29% (210) of monitored participants improved health risks with no increases to the number of risk
afactors. (blue numbers)

42% (307) of monitored participants maintained health risks with no increases to the number of risk
afactors. (black numbers)

B29% (208) of monitored participants have increased health risks. (red numbers)
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Total Cholesterol

Goal < 200 Top 50% Top 20% Healthstat
# of Monitored Participants
Initial HRA Average
Most Recent HRA Average
% Change

2500 -
2250 -
20000 -
1750 -
15000 -
1250 -
1000
75.0
5000
25.0 -
0 -

NN NN NN

All Top 50% Top 20%
Binitial HRA Average [OMost Recent HRA Average OGoal
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14% of all monitored participants reduced risk levels (blue numbers)

68% of all monitored participants maintained risk levels (black numbers)

18% of all monitored participants increased risk levels (red numbers)

INITIAL Risk | INITIAL # of Movement in Risk Levels from INITIAL to RECENT

Levels Participants

RECENT # of Participants
Change in Risk Levels
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Results
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What I can say about SAIF

Our employees are taking more steps than ever
before (5 years of tracking)

Our biometrics are improving, slightly
Our culture has changed significantly

Employees rate the wellness program as one of
the best perks of working for SAIF

Taking away our program would be very difficult
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What's coming for wellness?

e ROI was how many companies justified starting a
wellness program

e Now, employees are requiring their future
employers to have a wellness program

2030

MILLENNIALS l

OUT NUMBER

BOOMERS

MILLION
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J

Workplace Wellness
Network




Thank you for your time!

Renae Coombs
Human Resources Manager

rencoo@saif.com

503-373-8043
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